
Master’s degree in Event management   

Option: conceptualization and creation 

 

Aims 

This two-year creative and technical training prepares the student to manage an event project, 
from the design and the costing of the project to the realization of the event. 

 

Program  

- Artistic culture/contemporary art: recognized and emerging artists (20th and 21st 
centuries) 

- Oral and written expression/communication/coaching: mastery of written and oral 
argumentation in French directly related to creative projects. 

- Semiology/sociology: evolution of lifestyles and consumption patterns in the 20th and 
21st centuries. 

- Management (1st year only) 
- Technology/quotations: technical feasibility of projects (consistency and relevance in 

the choice of materials and implementation processes), project costing. 
- Communication analysis (1st year only): learn to decipher the codes of a brand to gain 

consistency on projects. 
- 3D computer graphics: all 3D software useful to the representation of the projects. 
- Plastic expression: graphic and plastic experiments directly related to creative 

projects. 
- Design office (on both years): a. subjects directly related to the events industry 

/professional partners. They concern brands but also private, cultural and associative 
areas. b. All forms of events, evening parties, ephemeral inaugurations (scenography, 
cocktails, inauguration parties, private parties…). Each project must include a creative 
intention in connection with “floral art and culinary design”. c. In the 2nd year: a 4-
month professional project and writing of an extended essay. 

- Floral art and culinary design option (professional module provided by external 
professionals): theoretical courses and practical workshops in relation to creative 
projects. 

 

Professional internships 

During the training: 10 to 14 weeks of internship in the 1st year and 8 weeks of internship in 
the 2nd year. The diversity of companies in the events industry will be imposed over the two 
years in order to cover all the fields of application of the training. The student will approach 
the companies himself in order to acquire the necessary autonomy for future professional 
integration. 



Employment and career prospects 

The graduated student will be eligible to manage a creative project from conception to 
completion. He/she will also be able to organize the setting up of the event, including the 
management and the planning of all subcontractors and partners linked to the event. He/she 
will be able to easily fit in an agency or a structure in the field of event management. He/she 
will be able to set up his or her own structure to evolve as a freelancer or to find a junior Art 
Director position. 

 

Requirements 

All students with at least a two-year Higher Education diploma in applied arts having studied 
notions of volume and space but also all students from higher education schools in the fields 
of space. 

We will select the students with a preselection with curriculum vitæ and cover letter, followed 
by a creative test in limited time, then a motivation interview with oral presentation of a 
personal portfolio. This master’s degree in event management will accept no more than 
15 candidates in order to guarantee a quality that favors the exchange and the follow-up of 
students. 

 

Applications must be submitted no later than March each year. The test in limited time and 
the orals take place in April. 

 

Admission 

Private degree without national agreement. 

Le Mirail Immaconcept is an École Privée Sous Contrat (private school with a national 
agreement) 

Student status. 

5.256euros/year* 

*non-contractual rate 


